
TRANSCRIPT - INTRO TO GOOGLE ANALYTICS 

Hey, guys, this is Christie. And welcome to this module where we are going to do a brief introduction 
into s e o and google analytics. 

So you've probably heard of s e o which stands for search engine optimization. And it's basically a techie 
way of saying that your website is searchable on google, and, um, you really want to maximize your 
ability to be found there so that if someone is searching for your products or services that you offer, um, 
that they will find you or find an article that you've written about it or possibly a video. 

Um, and 95% of searches are made by google, and also YouTube happens to be owned by google as 
well. So that is why I stress the importance of learning a SEO, at least the basics and getting set up 
properly. 

So I'm going to show you how to set up inside of Google. So there's three things you're going to want to 
get set up, and that is going to be your google analytics getting, um, you're keyword planner set up as 
well as your google search console. 

All right, so I'm going to show you those three things. And don't worry. I'll leave you the links so that you 
can get those things set up. 

All right, so the first thing I’ll show you actually here is inside of google or the keyword planner. And in 
order to do the keyword planner or get access to this, it's actually a free tool, but you have to set up an 
account with google under their google ads. 

So, yes, you will have to, set up an account and give them your credit card number and, you know, get 
an account set up as if you were going to pay for ads. 

But you don't actually have to, have an ad campaign. We're just setting this up so that you can have 
access to the keyword planner because it is such an awesome, tool that you can use to access it, you 
know, just to get more information about what people are searching for, and get inside their minds a 
little bit. All right. So, as you can see, I have my website already set up in here and so once you get in 
here, you'll see. You know you have an ad preview. That's just if you are. 

You know, if you did decide to do an ad, that's what it would look like. And you can, of course, decide to 
schedule your own campaigns. 

But what we are most interested in is actually the keyword planner. And so that's what i'm going to 
show you about. And I have that right over here so you can find that under tools up here, you can just go 
to the tool work the keyword planner. 

So what we're gonna do is once you get all set up with, you know, you get your google ads account set 
up, you're gonna go into keywords. 

Let's say, you're you sell some kind, of course. And maybe you teach, how to train your dog? 

All right. Dog training, course. Something like that. Okay. And then we'll just get started. We'll just see 
what comes up, all right. 



And so look at all these, options that come up here just from typing in dog training course. And it gives 
you other keywords that you can try, such as dog training, dog training near me, dog obedience on and 
so down here. 

It shows you really inside of google what is happening and what people are searching for. So i'll open 
this up here a little bit so we can see so dog training course courses. 

People are searching this. It looks like average monthly searches is 100 to 1k so the competition is a little 
higher for that. I'm not going to get real deep into SEO in this course. 

I just want to give you a brief overview. But basically, when you are looking for the types of keywords 
that you want to use, you want to look for something in the lower end of the competition range because 
that means people are not looking or there's not as much competition for those words so more in the 
low or medium range. So there's dog grooming courses, right? That's more in the medium range. 

There is. Let's see here, agility training near me. Let's see. The online dog trainer. So that's some words 
you could use online dog trainer. 

So just to give you an idea and then it shows you that all the all the different numbers which you know 
you can learn about in a different course. I am going to be putting together, much more in depth course 
which is going to talk about SEO and what all these numbers mean but for now, I really just want you to 
get familiar with the keyword planner. 

Just get in there, get your keyword planner set up so you can get in there and just start seeing, you 
know, playing with it, seeing what people are searching for. 

And that is just gonna help you to rank higher in the search engines. Okay, another thing you definitely 
want to do is to set up your google analytics. So regardless of whether you set up your website on 
Wordpress or on Kajabi or you know some other platform, you definitely want to set up your google 
analytics because this is gonna give you feedback on what is happening on your website. 

How many users how many users are currently active on your website, where the traffic is coming from 
on your website and all kinds of information. So in order to do that, you'll have to go to the link that i'll 
provide you with which is you know google analytics. You'll go to this home page. 

And there are instructions inside of google. Once you get in there, you will have to, of course, have a 
google, account like a google email in order to do this. 

All right, so, the instructions were not difficulty, but there is a code that you will have to copy and paste 
into your website in order to get access or you know, to those statistics. 

Alright, so it's basically pinging back whenever someone visits your website. It's going to ping back that 
information in here, and it will even give you information on where, like if you go here under behavior, I 
don't even give you information on page views for each web for each page on your website for each 
blog post you need. Then you can see which of your blog posts are getting the most hits. 

So then you can see what type of content is getting the most traction, and then you can write more of 
that type of content and that's just gonna help you to build up your your s e o even more in the search 
engines. 



All right, so that is just a brief overview. That is one other thing you're gonna you're gonna want to get 
set up. So go into google analytics and get that set up. 

The last one I’m going to show you here is the google ads. Um, sorry. Wrong screen. There it is. 

The google search console. Okay, this is very important, because if you don't do this step and a lot of 
people miss this step, um, it's almost like your property. 

Yeah, your website is like a property. It's what they call it. So that's why it says add a property. So you'll 
see the different websites I have here. 

If you don't do this step, it's almost like you don't property doesn't exist. Like your website doesn't exist, 
at least in Google's view. All right, so we don't want that to happen. 

So what you have to do you'll have to do you'll have to click on this add property and you'll enter the url 
of the property you want to verify. All right, so it's gonna take you through the verification process to do 
that. 

All right? And you will have to copy the tag or the meta tag that it's going to give you at the end of that 
process into google or into sorry, the back of your website just like to do with the analytics so you're 
going to end up copying, two codes, your analytics code as well as your search console code. 

Okay. And this is so that the I like to call them the web spiders or the those search crawlers can actually 
find your website. And start getting it up into those search engines when you first get your website 
added to the console. 

Um, it's gonna take some time for things to start getting into the search engines so it may take after a 
couple days, you'll get a email that will confirm that your website has been verified by google, and it's in 
the search engines. 

But it does take time for things to actually start to start seeing your results show up. Okay. So don't, fret 
if you don't see your results right away in the search engines, sometimes it takes time. 

Alright, so that is that. I just wanted to give you that overview. I'm going to provide you those links so 
that you can get set up on google. Make sure, you're inside of google. So if you have any questions, just 
google it. 

Alright? So i'm just here to provide you those resource is because these steps are so easily missed. You 
know, you don't want your website to be missed, you want people to be able to find you when? 

Because, you know, 95% of people who go to search are going on google. So definitely do not forget 
these three steps get set up. 

And, uh, yeah, I hope that all goes well with that. And thank you so much. I hope you enjoyed this. And 
as a bonus, I am also going to provide you with a list of free tools some of my favorite ones that you can 
use to help you with. I'm proving your s e o. So I hope you enjoy that. 

And thanks for joining me in this course. Have an awesome day and continue to be the boss of your 
business. 

 


